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Social networking
sites have become
the digital
equivalent of e .
Ahanging ouft_  a
mal | © .

Per Google's Joe
Kraus Nnsoc.i
networking is the
latest fashion i [ 2
the new bl afcky
he called it.




nNPeopl e hav
endlessly fascinated

by one another for a
very long time.

Social networking Is
not new; we just

have new ways to

do i1t.o0
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History of Social Networking Sites

Launch Dates of Major Six Degrees.com
Social Network Sites

LiveJoumal

AsianAvenue
BlackPlanet

LunarStorm (SNS relaunch)

MiGente

Cyworid
Ryze

Fotolog
Friendster

Skyblog

Linkedin Couchsurfing

Tribe.net, Open BC/Xing t’;ysst‘:f;je

Orkut, Dogster His

Flickr, Piczo, Mixi, Facebook (Harvard-only)
Dodgeball, Care2 (SNS relaunch)

Multiply, aSmaliWorld

Catster
Hyves

Yahoo! 360

YouTube, Xanga (SNS relaunch)
Cyworld (Crina)

Bebo (SNS retasunch)

Nir Facebook (high school natworks)
ng AsianAvenue, BlackPlanet (retaunch)

QQ (relaunch)

Windows Live Spaces
Twitter

Facebook (corporate networks)
Cyworld (us.)
MyChurch, Facebook (everyone)
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Social Networking Timeline I 2003

[ March 2003:

i With $400,000 in seed money former Netscape engineer
Jonathan Abrams launches Friendster

[ May 2003:

I Former PayPal executive VP Reid Hoffman sends out the first
invitations to join business networking site LinkedIn.

[ August 2003:

I Brad Greenspan, Chris  DeWolfe and Tom Anderson of
community website conglomerate eUniverse (later renamed
Intermix Media) create MySpace

[ October 2003:

I Ti me declares Friendster the NnCool e
social networking starts to become mainstream.

[ December 2003:

I Social networking site Hi5 which grew out of matchmaking site
for South Asian singles launched in January 2003 goes live.



Social Networking Timeline I 2004

[ January 2004:
I Google rolls out Beta version of Orkut designed by Google
engineer Orkut Buyukkokten
[ February 2004:

I Harvard Sophomore Mark Zukerberg launches
thefacebook.com the original version of Facebook, to connect
students of the university.

[ May 2004
I Plaxo cofounded by Napster cofounder Sean Parker
[ June 2004.

I Having spread to Stanford, Columbia and Yale, Facebook
moves operations to Palo Alto, CA.

I Former NBC executive Scott Sassa replaces Abrams as the
CEO of Friendster in a bid to make the service profitable. The
Company goes through 2 more CEOs in 2004



Social Networking Timeline I 2005

[ January 2005:

I Husband and wife team Michael and Xochi Birch launch Bebo.
[ April 2005:

I Facebook secures $12.7 Million in funding from Accel Partners
[ July 2005:

I Rupert Murdocho6s News Corp buys My S
Intermix Media for $580M

[ September 2005:
I Facebook adds high - school networks
[ October 2005:

I Marc Andreessen and Gina Bianchini launch Ning a
customizable social networking platform.



Social Networking Timeline I 2006

[ February 2006:

T  Facebook now with millions of users raises $27.5M in another
round of venture capital.

[ May 2006:

I Facebook expands beyond schools for the first time, adding
workplace networks.

[ August 2006:

i Google outbids Microsoft in $900 Million deal to acquire rights
to MySpace search and search related advertising, two weeks
later, Microsoft negotiates rights to serve ads on Facebook.

I Microblogging service Twitter developed by engineer Jack
Dorsey and Blogger cofounder Evan Williams goes live.

[ September 2006:

I Facebook opens registration to anyone over 13 and with an
email address.

[ October 2006:

I ComScore announces that majority of MySpace visitors are
over 35.
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Social Networking Timeline I 2007

[ July 2007:

i Twitter raises $5.4M in a round of funding led by Union Square
Ventures.

[ August 2007

I News Corp announces that MySpace parent company Fox
Interactive Media turned a profit for the first time. $10M on a
revenue of $550M.

I Plaxo unveils Pulse a service designed to pull in feeds from
MySpace, Twitter and other social networking sites.

[ October 2007:

I Microsoft acquires a $240M equity in Facebook; the deal values
Facebook at $15Billion.
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Social Networking Timeline I 2007

[ November 2007

I Mark Zukekrberg her al ds t he Hawealcdtndad s i
Ads o program as a Ancompletely new v
online. o0

I Myspace rolls out Hypertargeting and Self Service advertising
platforms which targets ads on the basis of information that
users provide about themsel

I Google launches its OpenSocial platform, allowing developers
to create applications that will work on a variety of social
networking sites including Friendster, LinkedIn, Hi5, Ning but
not Facebook.

[ December 2007
I User backlash against F a ¢ e b oBe&cdnsa key component of

Companyb6s soci al adver tdusrbemygtoissuer at e
a public apology and change from feature from opt - out to
opt - in.
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Social Networking Timeline I 2008

[ January 2008:
I As Googleds advertising deal with |
than - expected revenues.
[ March 2008

I Facebook hires Google veteran Sheryl Sandberg was a driver
of Googleds successful aAbWadst and e me r

AdSense.
I AOL acquires Bebo with more than 40 million users
worldwide for $850Million.
[ May 2008

I News Corp announce that revenues for MySpace parent
company Fox Interactive media will fall $100million short of
the $1B forecast by the Company for fiscal 2007.

I Comcast acquire Plaxo. Terms are speculative but purchase
price between $150Million and $170Million.
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How big is Social Networking?
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Top Social Media Sites

(ranked by unique worldwide visitors November, 2008; comScore )

1. Blogger (222 million) 11. Baidu Space (40 million)

2. Facebook (200 million) 12. Friendster (31 million)

3. MySpace (126 million) 13. 56.com (29 million)

4. Wordpress (114 million) 14. Webs.com (24 million)

5. Windows Live Spaces (87 15. Bebo (24 million)
million) 16. Scribd (23 million)

6. Yahoo Geocities (69 million) 17. Lycos Tripod (23

7. Flickr (64 million) million)

8. hi5 (58 million) 18. Tagged (22 million)

9. Orkut (46 million) 19. imeem (22 million)

10. Six Apart (46 million) 20. Netlog (21 million)
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*‘myspace.com

a place for friends

= 100 billion rows of data

The community pushes 85 gigs of bandwidth ‘

£ Compose More than 50 million messages sent per day

Infrastructure supports > mm concurrent users online at peak

11% of online minutes in the U.S. are spent on MySpace

@oninenow 200,000 8 400,000 new users sign up daily




Orkut Stats
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